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ABOUT FINDER

Finder helps consumers make better financial
decisions every day — connecting relevant brands
with people at the critical points in their journey.

o A comparison destination

Australians come to Finder to research and compare products across dozens of

categories.
A partner channel
[A]]
Brands connect with high-intent consumers at the moment they're ready to choose
and act.
a Builtonexpertise & data
=

Obijective comparison, tools and awards build trust and drive measurable outcomes.

€Y Finder

€0 Finder

Find a better deal for you

N¢¢/2

Finder LG
} '
u

»

TR

FIND OUT

; Credit cards

n Insurance

@ Carloans

’ Energy

/ﬁ‘ Home loans

ww Investing

D Mobile plans

.) Savings



€Y Finder

A leading platform for financial product comparison in
Australia
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APPROX. APPROX. APPROX. APPROX.

14 + 0X 4.2X
Australians use comparison Monthly visits on Finder Personal Finance intent. Higher intent towards credit
sites for their financial .e. Finder users are 2.6x more and lending content
decisions likely to visit personal finance

sites than the average AU internet
user

Our audience has very high personal finance intent. Source: Quantcast



CATEGORIES @Finder
Verticals on Finder

Find a better deal for you — across banking, loans, insurance, investing and utilities.

Banking Insurance Investing Utilities

Credit cards Home loans Health insurance Share trading EI Mobile plans
Up to $100 rewards Up to $1,000 rewards | Up to $500 rewards Up to $150 rewards Up to $150 rewards

fit Bank accounts Personal loans 2 Carinsurance ETFs — Internet plans
4l =
Up to $500 rewards

Up to $150 rewards Up to $300 rewards

- Car loans Super funds Q® Energy
Up to $500 rewards

4D Savings accounts

@ Term deposits a@d Life insurance

T, Busi NBN
c'y Business
[Ell Business loans . _
5 Money transfers _ Home insurance

" Up to $200 rewards

Pet insurance

UIUpt

o $125 rewards |

[&] Business insurance




COMPARISON TABLES mFinder

See your brand in action

Filters 1@ Clear all

Finder's comparison tables are the primary environment . 5 500000 |E R coicou |

Owner-cccupier

where consumers research their options. The ecosystem © Updted roquisly 5 Share

e m powe rS u Se rS to CO m pa re p rOd u CtS Wit h fi lte rS, too lS a n d ) Finder Score @ = Interest Rate p.a. 2 Comparison Rate pa. 2 Feas 2 Monthly Payment
oan type £
Ca lC u lato rS, Fved FINDER REWARDS EXCLUSIVE | PROMOTED
Variable unloan. U:t::;: :;:::Ie rome Loan (@ View details Compare
It presents partners with the opportunity to speak to Min. deposit ” 97 — 510%0 | popsion 0 $2.746
less than 5% Excellent i = per month

consumers at the bottom of the purchase funnel while also e o e o
building on their brand authority for their product and/ or 2 = [s10001 L

30% A i
. [ Click through [ Refinance with Unloan ] Get your reward from Finder

Ends by 28 Feb 2026. TECs apply.

40% or more

Features ™ PROMOTED

Offset accoun t O YAGRVARIE Macquarie Bank Offset Home Loan Package (D) View details Compare GO TO SITE

Redraw facility

. B e s
BOttom'Of'funnel Intent Cashback Excellent : 8. per mon

Principal & Interest  30% min. equity  Owner-occupier  Offset accoun t

Finder award winner

Lender A PROMOTED
. -
Brand authority & trust (a seorcnroraproier | NI M8 Budget Home Loan © View dots | | ) Compare
All providers w
+ Application: $449 $2777
- o @ '
Ty . 5.29% 5.32% + Ongoing: $0 pa. per month ©
AMNZ

Principal & Interest  20% min. equity  Owner-cccupier
Arab Bank Australia
g Cashback: Eligible borrowers can get up to $3,000 cashback when buying or refinancing with IMB. Loan value criteria applies.

A
thena Home Loans T6Cs apply.



TRUST & AUTHORITY

The Finder Awards

Using our objective expertise, the Finder Awards recognise Australia's best brands, products and innovations.
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Finder

AWARDS
2025

Product Awards 2026

We analyse thousands of
products across nearly 100
categories to determine

the best options.

[

Customer Satisfaction
Awards 2026

We survey thousands of
Aussies to determine the
best rated brands in 100s

of categories.

~
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AWARDS
2025

Provider of the Year
Awards 2026

The results highlight the
very best in the industry
for 2026 across product
performance and customer

satisfaction.

—

(WdFinder
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AWARDS
2024

Innovation Awards
2025

A submission-based
program where a panel of
judges rate the most
innovative products and

services each year.

—

72% of Australians trust award programs more when brands don't have to pay for them.

Awards program running since 2016
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Ways of working together

Partnership Opportunities

Performance acquisition and content partnerships across the Finder ecosystem.



PERFORMANCE ACQUISITION

(WdFinder

Table placement & acquisition opportunities

GO TO SITE
% for 24
§5 days  months with
1299% N/A N/A e v ol 59 Compare
on purchases@ nafer fee,
n 12.99% More inf
fer fee). Flus 0% foreigl
GO TO SITE
23.99% 60,000 @ 1250 10 55 day N/A $440 Compare
on purchases
More inf
Enjoy 60.000 bonus Velocity Points when you spend $3.000 in the first 3 monthe. Plus, up to 100 bonus
Status Credits and up to 225 Velocity Points per $1 spent.
aaseran | urat e
1 Qantas Premier Everyday
' - OQantas Frequent Flyer

GO TO SITE
-

Table Placements Promoted Rows Complimentary ATL exposure
+for competitive offers xfor competitive offers

e Table Listing placements

across relevant comparison

table categories

Best frequent flyer credit

Finder Reward Exclusives
xfor competitive offers

e Amplified Finder Exclusive
(facilitated by Finder)

rewarding customers for

e Top 3 placements for e Adhoc opportunities to feature

your offer & brand in Finder’s
product orientated DRTV Ads

competitive offersin a a

given comparison table

taking valuable actions —

category e Reach & Potential Costs

advised by category transacting end to end

manager(s)



CONTENT PARTNERSHIPS @Finder

Content Partnership Suite

Reach high-intent, active audiences in relevant niches — and beyond.

f

tem s i . < 4 (99 Finder

f@ Finder AU & W for by Finder @
= I - — €D Finder Awards
It pays to ! k@ Finder | unloan. Recognising Australia’s Best

switch with r T
\ v 3

5 things to look for when refinancing
your home loan

& Richard Whitten
Posted: 21 May 2025 418

$2000

cashback’

0:01/ 0:30

Solus EDMs Audience Extension NewATL Opp
*Branded Videos

e Dedicated client sponsor e Solus EDM with 100% SOV e Co-branded audience e Exclusive TVC opportunity
message  Unlocking high intent & active extension, retargeting Finder available only to Finder Award

e Added value display & social, audience in relevant niche high intent audiences and winners
homepage and newsletters space lookalikes » Exclusive & compteitive network
placementa « Amplifcation across META RS Ul 2l Ee

e Branded video leveraging In
house production team & talent

+ more!



IN SUMMARY @Finder

Partnership opportunity suite

PERFORMANCE ACQUISITION

/ ﬁ o == Best frequent flyer credit
12.99% N NiA o u::::g {?‘:g:aﬁ $59 Compete
bt More info
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Table Placements Promoted Rows Complimentary ATL exposure  Finder Reward Exclusives
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CONTENT PARTNERSHIPS

- S e o W €D Finder Awards
k@ Finder | unl Recognising Australia’s Best

5 things to look for when refinancing R
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0:01/ 0:30

Articles Solus EDMs Audience Extension NewATL Opp

*Branded Videos

£ Afull-funnel suite — from bottom-of-funnel acquisition to brand-building content.




WHY PARTNER WITH FINDER

O of Australians have used a
comparison site when selecting a
O financial product.

Comparison is now a critical step in the financial decision journey —
and Finder is where it happens.

Source: Finder data



Let's find a better deal,
together.

Finder Partnerships

Speak to your category manager to build a tailored partnership plan.

&Y Finder
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